Unit Leader Guide to Facebook Geo-Fencing Recruitment Ads
This guide is designed to help unit leaders promote recruitment events using Facebook and Instagram geo-fenced advertisements to reach local families.
What is Geo-Fencing?
Geo-fencing allows your unit to target advertisements to families within a specific area such as near a school, church, community event, or meeting location.
Benefits of Geo-Fencing
• Reach families near your recruitment event
• Reduce wasted advertising dollars
• Increase event attendance
• Promote awareness in your local community
Before You Start
Make sure you have:
• A Facebook Page for your unit
• Event date, time, and address finalized
• Photos or videos from your unit
• A registration link if available
• Access to Meta Business Suite
Recommended Events to Promote
• Join Scouting Nights
• Pack or Troop Open Houses
• Pinewood Derby Events
• Rocket Launches
• Fishing Events
• Bring-a-Friend Nights
• Community Festivals
Step 1: Create Your Facebook Event
Create a Facebook Event from your unit page. Include the date, time, location, photos, and registration information.
Step 2: Open Meta Business Suite
Go to Meta Business Suite and select Ads, then Create Ad.
Step 3: Choose Your Advertising Goal
Recommended goals:
• Engagement
• Traffic
These goals help increase awareness and registrations.
Step 4: Set Your Geo-Fence
Recommended radius settings:
• 1–3 miles around schools in suburban areas
• 5–10 miles in rural areas
• 1–5 miles around community events
Step 5: Select Your Audience
Recommended audience:
• Parents ages 25–45 for Cub Scouts
• Parents ages 30–55 for Scouts BSA

Suggested interests:
• Parenting
• Camping
• Family Activities
• Outdoors
• Hiking
• STEM
• Youth Sports
Step 6: Build Your Advertisement
Use exciting photos and videos showing:
• Camping
• Outdoor adventures
• Pinewood Derby
• Archery
• Smiling Scouts
• Family activities
Sample Advertisement
Headline: Adventure Starts Here!

Looking for fun, friendship, and adventure for your child? Join us for our Cub Scout Recruitment Night!

Games • Camping • Outdoor Fun • New Friends

Come see what Scouting is all about!
Recommended Budget
• Small Event: $15–25
• Standard Recruitment Event: $30–75
• Major Recruitment Push: $100+
Recommended Timeline
• Launch ad 14 days before event
• Post reminders 7 days before
• Boost reminder post 3 days before
• Post day-of reminders
Recruitment Event Checklist
☐ Create Facebook Event
☐ Design graphics
☐ Launch geo-fenced advertisement
☐ Collect leads at the event
☐ Follow up with families within 24 hours
Tips for Success
DO:
• Use real unit photos
• Focus on fun and adventure
• Keep text simple
• Respond quickly to messages

DON'T:
• Use blurry images
• Overload the advertisement with text
• Wait until the last minute to advertise
Strong recruitment advertisements focused on fun, adventure, and family engagement can significantly improve attendance and help grow your unit.
